
• Selling through your local DMO (e.g. Cumbria Tourism, Northumberland Tourism).
• Selling through major Online Travel Agents (e.g. Expedia).
• Selling through Tour Operators and DMCs (explained more in our Travel Trade guide).

Using many different channels can make management of availability and resources very challenging.
You may already have a simple booking system on your website which allows visitors to book
directly, but this may not distribute the experiences more widely.

To maximise the opportunities presented by all the different channels you may wish to consider
using a channel manager specifically designed for tour and activities providers which allows
you to manage and distribute your availability and bookings.

There are systems available which enable you to manage your availability and distribution
through one system.

Some examples are:

• Trekksoft – www.trekksoft.com

• Rezdy – https://www.rezdy.com/

• Rezgo – https://www.rezgo.com/

• Bookingkit – https://bookingkit.net/

(These systems are listed here for information; they are not endorsed by Cotswolds Tourism.
Please do your own research before purchase.)

Most of these systems operate on a subscription basis, and take a small commission on each booking
to cover transaction costs (similar to a credit card fee). They will still require you to register and
set-up accounts with all the OTAs you wish to work with.

They work by compiling availability data in one place which different channels can use to ensure you
do not double book your resources. When a booking is made, the booking information is sent to the
channel manager so that you only need to look in one place for booking data. Data is shared through
an Application Programming Interface (API), you may see this acronym referenced in different places.
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